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Startup1 Startup?2
Patent1 0.9 0.5
Patent?2 0.1 0.9
Patent3 0.8 0.2

Company Patent1 Patent2 Patent3
1 0 0
PShmsuncg 0 1 0
amazon 0 0 1
User/Item matrix
Company Startup1 Startup?2

0.9 0.5

PEamsunsd 0.1 0.9

amazon 0.8 0.2

Item Similarity matrix
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£95| £&(USPTO - Wisdomain)

SH|/AEIEY HAE HES

Middle word
|

Classifier W,

Average/Concatenate [TI1T1]

a9 United States

a2 Patent Application Publication
Conlon et al.

(10) Pub. No.: US 2009/0082171 A1
(43) Pub. Date: Mar. 26, 2009

(54) OUTPUT SPLIT ELECTRICALLY-VARIABLE

Publication Classification

Dense vector LT 1] NN EEEEEE

Start-up or Patent
Word Matrix

|
Start-ups/
Patents

[

Current word

TRANSMISSION WITH ELECTRIC 1) Int.Cl
ll;llg)ll:;i:;l()\ USING ONE OR TWO FIGH 372 (2006.01)
B60K 1/00 (2006.01)
(75) Inventors: Brendan M. Conlon, Rochester

Hills. MI (US): Peter J. Savagian, (02) USIChissssnmsvainssusizwnn 4TS, 180/65:7
Bloomfield Hills, MI (US); Alan G.
Holmes, Clarkston, MI (US):
Michael O. Harpster, JR., Oakland 57) ABSTRACT

Aawnhips MIUIS) An electrically-variable transmission is provided with input

ember and output member. first and second motor/genera-
ors, a first planetary gear set and a final drive gearset. Two or
hree torque-transmitting mechanisms that are selectively

> RN S O A PR A

Correspondence Address:
Quinn Law Group, PLLC
39555 Orchard Hill Place, Suite 520

AEFEQ @ 2 El(CrunchBase)
m Habiteo

Real estate innovation to drive your profitability : sales and marketing end-to-end platform

chiteo Paris, lle-de-France, France

3D Technology, CRM, Property Development, Real Estate, Virtual Reality
European Union (EU)
Jun 2014

Denis Fayolle, Jean-claude Szaleniec, Jeanne Massa, Julien Frelat

121 collaborative platform that simultanecusly manages sales and marketing activities 1o build a tailored customer relationship.
True “sales booster”, Habiteo builds a link between - 30 marksting tools - Customer relationship - and marketing.
In 20714, Habiteo was born from a simple observation: selling on plan is 1. complex whether face to face or remote. 2. expensive

Then, we developed our own technology and in 3 years we democratized 30 in real estate development and make it “the standard” in this sector by
fully digitizing the customer journey.

Today 3D allows - the future buyer to project himself, to have a crush, to live an immersive buying experience. - the seller to spotlight his program, to
get to know his prospect better and 1o become an expert advisor.

3D really helps to better gualify prospects’ need. But if this 3D works with a customer relationship management tool and business management, it can
accelerate the sales cycle.

It's all about putting the customer in the center of the attention and allowing the team to do what it does best : sell!
In 2018, Habiteo launched myHabiteo : a collaborative platform to drive sales and marketing activities and build a bespoke customer relationship.

Qur innovation? To find on one single platform the simultansous management of

- your marketing and 3D elements and their performance - your program information and their performance - your customer relationship and its
performance - your internal and external users and their performance
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Area
Public Exposure
Public Exposure
Network Capability
Network Capability
Network Capability
Capital Status
Capital Status
Capital Status

Technology Originality

Variables

Description
7| AbOf =B R4

UHEL S BAO| HOjeh Sl
AEFEQYO| FXHE o FAA; 4
g8 Bol 8¢ 8w 8
S gol 8gA =
Rast HEH
S =9
AEPEQY HE

Factorl Factor2 Factor3

0.43
0.44
0.25
-0.27
0.06
0.29
-0.02
-0.08

0.06

-0.12
-0.05
0.36
0.65
0.53
-0.06
-0.04
0.03

-0.02

0.07
-0.20
-0.07
0.26
-0.21
0.32
0.56
0.56

-0.02
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Factor4
0.07
0.15
-0.16
0.16

-0.08
-0.16
-0.20
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0.88
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I
VR/AR #H E&| Z& 7| 4% 20
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o

Applicant # of Patents

MICROSOFT TECHNOLOGY LICENSING LLC 333
MAGIC LEAP INC 262

INTERNATIONAL BUSINESS MACHINES CORP 162 oo
SAMSUNG ELECTRONICS CO LTD 158

SONY CORP 118 000

INTEL CORP 114 4000

QUALCOMM INC 105 o
GOOGLE INC 96

DAQRI INC 92 2000

DISNEY ENTERPRISES INC 79 1000 |
MICROSOFT CORP 75 ) III|||||..______
EMPIRE TECHNOLOGY DEVELOPMENT LLC 69 R LR R ECRERERT
LG ELECTRONICS INC 68
AMAZON TECHNOLOGIES INC 66 VR/AR 2H# 53] IPC & ?| 20

UNIVERSAL DISPLAY CORP 60
PANTECH INC 57
ETRI 54
SIEMENS AG 54
CANON KK 53

APPLE INC 44 24
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AL AL AR L AR S Aol oWE 2
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2| o) 10,000 27 10 4,164 21
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R ZHX} 236.91 2.87 1.02 100.68 1.55
F40¢ S EHYA WAL oA A PR S
ot 1,612,737 3,853,712 1,274.8 1.23
o 8.04E+08 2.35E+09 1 18
ES Y 0 0 1972 1
ZHx} 22,651,679 52,361,266 660.36 0.697
“CH9]: USD
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