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= (Random Effects with Lagged DV)

X EE"

o

BrandSales; , = 3, + B, Health, ,+ B, FOPst, .+ B;FOPns; ., + 3,FOPfgt ,,+ BsDiary; ., + BsSnack, , + 3, Bev, ,
+BsCal; .+ B, BMI, ., + B,MKTG, ,+ 3,,TA, .+ 3,,ROA; , + B,3Lev; , + B,,Lagged BS; , _,+u, ,

Model7 Mode/? Model3 Model4

Random Effects

Variables Hypotheses OLS Fixed Effects Random Effects with Lagged DV

Main Effects

Healthfulness H1 0.757***(0.079) 2.134***(0.347) 1.625%***(0.198) 0.093*** (0.035)
Summary indicator H2-1 3.165*** (0.232) 7.578***(1.323) 3.869*** (0.793) 0.347***(0.102)
Nutrition specific H2-2 —-0.038*** (0.078) -0.733***(0.472) -0.852*** (0.288) —-0.084***(0.034)
Food group information H2-3 -0.149(0.097) -1.050 (0.606) -0.604 (0.333) -0.013(0.042)

R? 0.178 0.052 0.099 0.846
Adjusted R? 0.175 0.009 0.097 0.8467

Notes: Standard errors are in parentheses. DV = Dependent variable.
*p(0.1, **p(0.05, ***p{0.01
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